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INTRODUCTION

THE POWER OF EFFECTIVE ENGAGEMENT

Since 1980, RISMedia has been providing the real estate industry with strategic business development information, real

estate best practices, pertinent news, research and market analysis on the trends and issues affecting residential real estate.
Leveraging our reputation as thought leaders in the industry, we offer a targeted, effective way to communicate your message to
the leaders in residential real estate and the decision-makers who have the authority to purchase your products or services.

About RISMedia

RISMedia is recognized as a leading provider of the most relevant and up-to-date information related to the residential real
estate market. Top real estate professionals and organizations rely on our content to keep them informed and educated about
the latest trends and developments to help guide their most important business strategies and decisions. Through integrated
print, online and face-to-face marketing initiatives, we reach and consistently engage an industry audience of 350,000-plus

practitioners, resulting in long-term relationships.

OUR AUDIENCE

RISMedia’s print and online content reach a vast array of
residential real estate professionals and associations,
including:

* Leading Real Estate Brands

+ Trusted Product & Service Firms

+ Prominent Power Brokers

+ Top-Producing Agents

- MLSs, Boards & Associations

OUR INTEGRATED APPROACH

EDITORIAL
+ RISMedia’s Real Estate Magazine
+ RISMedia.com
- RISMedia Daily e-News
ADVERTISING & BRANDING
- RISMedia’s Real Estate Magazine (Print & Digital)
+ RISMedia’s Daily e-News
+ RISMedia.com & RISMedia HouseCall/Blog (Online)

PREMIUM EDITORIAL & ADVERTISING/BRANDING
+ Specialty Advertising & Promotion
+ Specialty e-Newsletters
+ Specialty Publishing

ANNUAL CAMPAIGN PROMOTIONS
+RISMedia’s Newsmakers Annual Campaign Promotion
- RISMedia’s Power Broker Annual Campaign Promotion

LEAD GENERATION
+RISMedia’s Webinar Series
- Interstitial Advertisements
EVENT NETWORKING SOLUTIONS
- RISMedia’s Real Estate Newsmakers Reception & Dinner
- RISMedia’s Real Estate CEO Exchange
- RISMedia’s Power Broker Reception & Dinner at NAR
Annual

CONTENT ENGAGEMENT SOLUTIONS
+ RISMedia’s Content Solutions
+ Automated Content Engagement System

PARTIAL CLIENT LIST

RISMedia’s primary business relationships with the nation’s leading purveyors of residential real estate products and services:

American @J
Home Shield

[
J Homes.com

€| bUEEIN!

HATHAWAY

HomeServices

) HvESMART

NATIONAL
ASSOCIATION of
REALTORS®
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RE/MAX @ TRG E-

T
| PLLARTOPOST

HOME INSPECTORS

COLDWELL
BAMKER REAL ESTATE
) 7 .
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HOME WARRANTY A T woate
QuickenlLoans REALTYONEGROUP

[%I 7= Zillow.com t
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RISMEDIA READERSHIP PROFILE -
REAL ESTATE BROKER & AGENT DEMOGRAPHICS

RISMEDIA'’S TOTAL REACH/DISTRIBUTION

Real Estate Brokerage Firms 55,052
Real Estate Sales Professionals (Agents) 311,956
Total Reach 367,008
Print Digital
RISMedia's Real Estate Magazine (Print/Digital) 45,000 327,336
RISMedia’s Daily e-News N/A 365,741
REAL ESTATE BROKERAGE FIRMS REAL ESTATE AGENTS
Total Residential Real Estate Firms 55,052 Total NAR Members 290,224 93.04%
Total Non-NAR/Other 21,712 6.96%
Firms/Offices Total Licensed Real Estate Agents 311,956 100%
Single-Office, Two-Person Firms 42,940 78% Age
Four (4) or More Offices 5,505 10% 1894 9,983 3.20%
Other 6,606 12%
25-34 54,124 17.35%
- 35-44 65,792  21.09%
Affliation 45-54 68,568  21.98%
Independent, Non-Franchised 46,244 84%
Franchised 8,808 16% 59-64 67.726| 21.71%
65+ 45,764 14.67%
. . Total 311,956 100%
Geographic Market Area of Firm
Nationwide 550 1% Gender
Multi-State Area 2,753 5% Male 132,269 42.4%
Resort/Recreation Area 3.854 7% Female 179,687 57.6%
Rural Area/Small Town 15,965 29%
Meftropolitan Area or Region 31,930 58% Sy el TES 2
Own Home, Co-Op or Condo 252,684 81%
Affiliation
Affiliated With an Independent Firm 177,815 57%
Affiliated With a Brand (Franchise) 134,141 43%
Status

/\ Independent Contractor 246,445 79%
° Employee 18,717 6%
RISMedia

Full- vs. Part-Time 240,207 77%
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2020 RISMEDIA POWER BROKER TOTALS

AGIBIMNIS sonoaonsoononammmeaammsea00mmeauIa000aaaaaaaaaRa O S PSR 542,326
OIMEES aoacosoosoaomsasamsesooseomisesiasERR O T R VPO RRRTPOO 9,255
TFEINSGIZINIBNS coscemsomsacsammeammoameaiaameoaaaiaoaa IO L S LR 3,985,613
SAIES VOIUME ...ttt $1,491,869,249,084
- THE MARKET
Power Brokers describe the market as: YEAR-OVER-YEAR INSIGHTS:
Things are looking up this year compared
to 2019, when 49% of respondents
I described the market as Balanced, and just
0 7% described it as Booming.
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z Growing Balanced Booming Challenged Slowing Potential
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Power Brokers describe their Power Brokers report that the biggest
LLl confidence in the market as: challenges to business are:
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E YEAR-OVER-YEAR INSIGHTS: YEAR-OVER-YEAR INSIGHTS:
A bit more positivity is evidenced this year A lack of inventory tops the list for the third year in a
m than in 2019, when 30% described their row—and this year, more brokers are concerned: In 2019,
— confidence level as High, compared to this 49% of respondents reported the inventory dearth as the
M year's 42%. No. 1 challenge, compared to this year's 68%.
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RISMedia’s Real Estate Magazine

RISMedia’s Real Estate Magazine is the only national,
independent magazine specializing in the residential real
estate industry. Dedicated editorial coverage of your company
provides invaluable third-party endorsement of your products,
services and company message.

Cover Story
+ The main editorial focus of a given issue

+ Comprised of the front cover and a five-page story within the
magazine

- For an example of a cover story, go to https://bit.ly/2qiTsnx.

RISMedia’s Real Estate Magazine Cover Story

Feature Story

. {\n |n-<.jept-h Iool-< at yOl.Jr company’s produ?ts anq services, Finding @ Commited
including interviews with company executives, clients, etc. Property Data Vendor ..am.

- For an example of a feature story, go to https.//bit.ly/2XrAtmC.

Commentary/Column

+ Voice your opinion on a pertinent industry topic and/or
provide strategic business development tips

+ For an example of a commentary/column, go to https.//bit.ly/204Q4pr.

Client/Broker Spotlight

- RISMedia editors interview a client or partner of your choice
) Fgcu§ed on the chen'_t s experl_ence with your firm RISMedia’s Real Estate Magazine Feature Story
+ Highlights how the client has implemented your products/

services to build business
+ For an example of a client/broker spotlight, go to

https.//bit.ly/2DdXLmX. eyt

Company Spotlight

+ Provides the opportunity to promote your firm’s products
and/or services

- For an example of a company spotlight, go to https.//bit.ly/2XMdcvZ.

RISMedia’s Real Estate Magazine
Commentary/Column



N
RISMedia EDITORIAL

RISMedia.com
& RISMedia’s Daily e-News

RISMedia.com

+ Over 20,000 pages of business development strategies, industry news
and trends for residential real estate professionals and related fields

- Offers consumer news, trends and industry best practices, as well as
RSS feeds that can populate your website with relevant and engaging
news

RISMedia’s Daily e-News

+ High-level, business-building information, industry news and trends, best
practices articles and detailed “how-to” insights delivered to our full
audience of over 350,000+ industry professionals around the U.S.

+ Positions your company as an industry expert by providing takeaway
strategies, how-tos or best practices that real estate professionals can
implement to grow their business

- Emailed seven (7) days per week T v
+ For an example of the Daily e-News, go to https;//bit.ly/2xgqtAB. RISMedia.com

All dedicated magazine editorial* will be featured in our Daily e-News
and on RISMedia.com during the month it runs in the print and digital
magazine. These include:

—
RISMediaNews

- Cover Story
- Feature Story .m! T e
+ Commentary/Column ! s o=

+ Client/Broker Spotlight
+ Company Spotlight

B L Ty

Business Development Tip

- Company positioned as industry expert by providing take-away strategies,
how-tos or best practices that real estate professionals can implement
to grow their business. (500 — 600 words)

Press Releases
. . . Togned o P01 W N RCOMCRang i e | sl sbout € smeady oW TE irme 1o
+ Submit newsworthy press releases, such as executive appointments, B A e s
mergers/acquisitions, product announcements, awards and I i ﬂ #1
achievements, etc., for inclusion in RISMedia’s Daily e-News and online
at RISMedia.com.

——
| B meamiceost

e ]

*See page 4 for print editorial details.

RISMedia’s Daily e-News is also available for distribution to
your network members (via email):

i A Business Tip of the Ty
e Co-branded: This version of the e-Newsletter is emailed to V Wity Has Anbiec Light
. . . . . . Rejection Screen Decoms
your distribution list daily, complete with your company/brand thve Trand?

Wy e aref ol Fenbey e,
e L e e L
[

B ke 1

logo and links to your website.

* Private-labeled: This is a customizable version of the = roemiey HOUZETEE
e-Newsletter that allows your company to edit text, advertising,
graphics and URLs.

RISMedia’s Daily e-News 5
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RISMEDIA'S REAL ESTATE MAGAZINE

Print & Digital Branding

RISMedia’s Real Estate Magazine Ads
+ Full Page
+ Two-Page Spread
- Half Page
- Quarter Page :
The Lounch

of aRifrashed
; Icon

Premium Advertising Placement
+ Inside Front Cover
+ Inside Back Cover
- Back Cover

Specialty Print Advertising
+ Belly Band
+ French Door/Zfold
+ Gatefold Front or Back Cover

B 2L B R
*Specifications available upon request.

RISMedia’s Real Estate Magazine
Digital Magazine

QUALITY
CO CTIONS
INDEPENDENCE!

[Hoamm
Crenieraton

RISMedia’s Real Estate Magazine

Gatefold Front Cover Tiwo-Page Spread If the fact that

this headline has

has a typo is
it o dom kv o et your bettom e driving you nuts,
" ity s you're just the kind of detail-obsessed agent
e . S we're looking for.

———— - = JOIN THE RELENTLESS

m' * CENTURY 21

Half-Page Ad

Full-Page Ad

RISMedia’s Real Estate
Magazine Belly Band
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RISMedia Daily e-News Branding RiSMediaNews

RISMedia’s Daily e-News contains seven (7) ad locations, grouped to allow maximum
visibility for the recipient. Delivered seven (7) days a week and through our responsive e
design, your ad is optimized to be seen and engaged with whether it is desktop or

mobile. The National Media Ad Group is delivered to our full audience of over 350,000+
industry professionals around the U.S.

Nafional Daily News Placement
National Premium Banner Ad

National Premium Square Ad

National Square Ad

RISMedia.com & Housecall Blog Branding* il

Premium
Square
Interstitial Advertisement (includes top leaderboard) - An interstitial advertisement can

feature various offers for lead generation (email collection) or sales (selling a product). It
could also be used to alert the audience to a special offer, new product, poll or more.
Leaderboard/Lower Leaderboard Ad

Primary Web Square Ad

Content Square Ad (appears within story)

e 1 8 ey B ey e e S

Be i iy e T B ] g o e s T
Tk R ety Bt Mt

*Interested in Housecall blog ad pricing and opportinities? Please contact a sales representative.

o National
Rt AL FORRE i i Tt i
— - - == = - = nrrni Square

Interstitial Ad o e e B EEmre,

| 2 e T T i bt sgywi
s Primary oo s oy L] 5
= 5 a Web Square L "
i e Bimanse Tor ) the Dy 2
_ e e ki LT EL = e e ey
e e s e ke ook
i oy O®000

TN B B

Leaderboard Content

Square
Ad

RISMedia.com Secondary Page

Primary
Web Square

Primary
Web Square

RISMedia.com Homepage
RISMedia’s Housecall Blog
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PREMIUM PROMOTION

SPECIALTY EDITORIAL & BRANDING
Business Tip of the Day

RISMedia’s Business Tip of the Day is a brief,
educational business development note that is
prominently located in the RISMedia e-News,
which delivers to a daily network of over 350,000+
subscribers, and on all RISMedia.com pages.

The Business Tip of the Day provides a unique
opportunity to extend your firm’s reach through
insightful messaging and helps readers associate
quality business tips with your company’s brand.

The prominent placement of the tip assures readers
will see your messaging and be exposed to your value
proposition and branding.

S
RISMediaNews

lgi = =

et n

Prapsre Yeur Busisess fsr & Suscesahl 2019

Tho il 8 TV 8 Vi g, v vt Pl bt | aesty
e ™

~ .
IA I _1 snmsice | [ PRLARTT

Itorp Too Taies.
Crgie Vil [ i Bepbond Welbiite

A LT T g o
I Ty BT e DeTheEET
b e

Wiy Drvi it atend P
Wour Collaborstion Pralf
L
il oty g b Py
-

L4

bloma i Whene T Hoar? snd
Taghnaloy e

MAR Resrganines Sexif, With
Membarg = ke

b g ey by
o Wit PebeY Fe Ao

o =

B e vty TH IS
ey St et Wevirg § o erd Trem
it e 5

e e

>

Butdent Tip of the Doy

Wivy Has Ambient Light
Rejection Scroen Eecome
thee Teand T

W 0 ST el e ity
0 w4l 0% o sveeRiind
Peokdng & Botte of bew in ort
[reeT-=n

resenir HOUZETER

AER

Sigm up for 2 cosrse tday

The Business Tip of the Day is
prominently located in RISMedia’s daily
e-Newsletter (above), and, on click-
through, your advertisement will appear
next to your article (left).
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SPECIALTY E-NEWSLETTERS

Team Tuesday e-Newsletter

The Team Tuesday e-Newsletter, delivered to a network of Your ad/promo will be positioned
over 350,000+ subscribers, caters to those involved with or iz :| underneath RISMedia’s Team
interested in real estate’s largest-growing group: teams. This |i o ™ e == ;| Tuesday editorial content and on
specialized focus provides in-depth business development f : the article/editorial content landing
tips and best practices unique to the team format, allowing page.
teams to capitalize on strategies that are relevant and
extremely effective.

Your marketing initiatives will make a unique impact, reaching [ o e o e e e oo
a more targeted audience and effectively widening your reach,
whether readers are already members of a team or are simply
looking to stay abreast of the team format.

& e E

Ly B

Mwpid Ton 17 342 Por Wonih
et ramnast e Pomar [aams

Your team-focused content will be the lead story of our

Team Tuesday e-Newsletter edition. Your premium banner
advertisement will be prominently placed under the lead
story, and a Primary Web Ad will follow through to your
content landing page on RISMedia.com, reinforcing your value
proposition and offerings to readers.

& Sarwingien b Grwer Yo Tastnrs
B e
13 o oW R B
o i e

*Additional team-focused branding opportunities throughout
this special edition also available.

[ LTEN

Sunday Showcase

Sunday Showcase e-Newsletter

i

RISMedia’s Sunday Showcase e-Newsletter brings valuable P S S
information to real estate professionals at a critical time in
the week, when many are working in and on their business.
Sunday’s content features business development tips and
productivity boosters tailored to the working agent in order to
help them understand how they can utilize valuable weekend
time to create sound strategies to improve their business.

An ideal stage for highlighting products and services that
can help agents reach their business goals, RISMedia’s

Crmatten mred Cont Evectn Gpen Fouss ks Biisnis o i et Ty

i - Hemn
Sunday Showcase e-Newsletter attracts a segment of the — Dt TEREOR
agent population that strives to constantly improve their = SuE [ e
rerrerre——

business. RISMedia’s Sunday Showcase gives your company e —
a messaging platform that can be quite lucrative and one of BT
the most powerful tools in your marketing toolbelt. A s i :i B th st pick.

e e e
=

EEMAUMLR CORNER
Prw Thass Prman e Four Yoo vy Lamy
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SPECIALTY PUBLISHING

REALESTATE

Custom Cover Story

Present your firm to your immediate local market and attract
referral opportunities from thousands of real estate brokerage
firms around the United States!

+ Provides an opportunity to highlight your firm’s vision, leadership
team, core values, technology and marketing resources, and

competitive differentiation Growing an

Inspired Company
- Feature up to four (4) photos, in addition to the cover photo, to I
help illustrate your message

+ 1,000 copies of the magazine with your photo on the cover for
your distribution

+ Four-page article written by RISMedia’s editorial staff to also be
included in our national print distribution to 45,000 subscribers
and in our digjital magazine distribution to 350,000+ real estate
professionals

.‘ll—ln.v—
Bk

Custom Cover Story

- A digital version of your custom magazine

+ For an example of a variable cover story,
go to https.//bit.ly/2KKAqiu.

REALESTATE

Helgr ks your

Marketing Supplement

- Provides an opportunity to highlight and promote any aspect of
your firm, such as growth and expansion, marketing strategy,
technology platform, agent-support resources, etc.

+ As an advertising supplement, this piece can promote the firm
in any manner, and, therefore, may include logos, calls-to-action,
testimonials, etc.

M-mw:\mmmﬂ-mmmg 2
+ An eight-page branded supplement poly-bagged within an issue G v

of RISMedia’s Real Estate Magazine

+ For an example of a marketing supplement,
go to http//bit.ly/2qBt7QE.

Marketing Supplement

10
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RISMedia’s Newsmakers Engagement Campaign

The RISMedia Real Estate Newsmakers initiative is a year-round, turnkey
promotional campaign, inclusive of dedicated editorial, branding and event
sponsorship/networking. This integrated marketing campaign provides for
significant messaging, positioning and engagement across all RISMedia
print and online platforms.

Your dedicated branding and editorial will be featured on all RISMedia e
assets and within all segments of the Real Estate Newsmakers Engagement . ; WS iy

—,

RISMe u;i a News Alert

) Pmieassions Mo Dpen for RISMedia's Claas of
Campaign: |z g - Torehas EmmieMemmairst

* Nominations & Selection Process:
. Email Promotion
RISMedia e-News
News Alerts
Blog Story/Blog Alerts
Displayed prominently on RISMedia.com — 24/7

* Directory
+  RISMedia’s Real Estate Newsmakers are prominently featured in a
dedicated directory on RISMedia.com
Features easy access to RISMedia’s Newsmaker profile pages via
category subsections
Sponsors displayed prominently on RISMedia.com — 24/7

* Spotlights
Real Estate magazine
A monthly dedicated editorial that highlights one Newsmaker
per article
RISMedia e-News
Displayed prominently on RISMedia.com — 24/7

* Newsmakers Profiles
Within RISMedia.com online directory
Each Newsmaker will be listed within the RISMedia Newsmakers
online directory, showcasing each individual

Newsmakers Feature Story -
Real Estate magazine

* Sponsor Profiles
+  Within RISMedia.com online directory
Each sponsoring firm will be strategically positioned within the
RISMedia Newsmakers directory, showcasing each firm for easy
access to company, and product/service background information,
as well as specific contact information

» Conference Editorial Coverage
RISMedia.com - 24/7
RISMedia e-News
News Alerts
Blog Alert

Ameri E :
Hu-m?e %m @J T Newsmakers Profile

Sponsor Profiles
11
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RISMedia’s Power Broker Engagement Campaign

The RISMedia Power Broker initiative is a year-round, integrated marketing
campaign, inclusive of dedicated editorial, branding and event sponsorship/
networking. This integrated marketing campaign provides for significant messaging,
positioning and engagement across all RISMedia print and online platforms.

Your dedicated branding and editorial will be featured on all RISMedia assets and
within all segments of the RISMedia Power Broker Engagement Campaign:

* Survey
Email Promotion
RISMedia e-News
News Alerts
Blog Story/Blog Alerts

* Report
- Real Estate Magazine

Feature Story

News Alerts

RISMedia e-News

Blog Story/Blog Alerts

* Directory
The nation’s top residential brokerage firms ranked by sales volume and
total transactions which includes year-over-year results, and direct links
and company information for each firm

* Spotlights:
A monthly dedicated editorial that highlights one Power Broker firm per
article
Real Estate Magazine
RISMedia e-News

« Power Broker Profiles
Each Power Broker firm will be listed within the RISMedia Power Broker
Directory — showcasing each firm for easy access to company background,
transaction and dollar volume rankings, markets served, office locations,
agent count, along with specific site and executive contact information

» Sponsor Profiles
Each sponsoring firm will be strategically positioned within the RISMedia
Power Broker Directory, showcasing each firm for easy access to company,
product/service background information, as well as specific contact
information.

* Reception & Dinner Editorial Coverage
RISMedia e-News
News Alerts
Blog Alert

o
RISMedia News Alert

Show Your Steengin and Take RiSMedias 31°
Aanial Power Brokes Servey

MANEUVERING
MARKET SHIFTS,

Sponsor Profiles

ANNUAL CAMPAIGN PROMOTIONS

Power Broker Report -
Real Estate magazine

T LLE

N3
e
S

Power Broker Profiles
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LEAD GENERATION

The RISMedia Webinar Series

Increase your brand presence and engage with top industry
professionals through RISMedia’s Broker and Agent Webinar
Series. As a sponsor, you will receive several opportunities to
reinforce your firm’s commitment to helping brokers and agents
succeed, both through our pre- and post-coverage of the webinar,
along with live participation and branding during the event. In
addition, you will receive the names and email addresses of all
attendees and registrants.

PROMOTION

Pre-Presentation

+ Three (3) News Alerts: Your company logo and name included
with RISMedia’s special webinar announcement emails sent to
RISMedia subscribers

+ Company logo and name included on registration page

+ Webinar news story in RISMedia’s Daily e-News sent to
RISMedia subscribers and posted on RISMedia.com

+ Webinar promotion on RISMedia social media channels

+ Company name and logo on all PowerPoint® slides

+ Sponsor will be introduced at the start of the webinar to give
overview of company

+ Sponsor to submit up to five (5) survey questions that will
appear to attendees directly after webinar ends (feedback and
answers supplied after webinar)

- Live Tweeting: Twitter coverage by RISMedia’s social media
editors

Post Presentation

+ One (1) post-webinar recap story in RISMedia’s Daily e-News
sent to RISMedia subscribers and posted on RISMedia.com
with link to recorded webinar

+ Link to recording and coverage on RISMedia’s social media
networking channels

DELIVERABLES

- Receive the name and email addresses of all registrants
supplied during webinar registration

+ Presentation will be recorded and link to recording sent to all
attendees; sponsor(s) logo will appear on video

For a complete playlist of our webinar series,
go to http;//g00.8l/Qh9vh4.

Webinar Recap: 5 Ways to Build a Better
Business in 2018
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Pre-Presentation Promotion Webinar News
Alert (3x) RISMedia’s Daily e-News
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Post-Promotion Webinar Recap (1x)
RISMedia.com
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RISMedia EVENT NETWORKING SOLUTIONS

RISMedia’s Real Estate Newsmakers
Reception & Dinner

Wednesday, May 13, 2020 » National Press Club, Washington, D.C.
Taking place on May 13, 2020 at the prestigious National Press Club in
Washington, D.C., RISMedia’s Real Estate Newsmakers Award Reception &
Dinner will host more than 100 of the nation’s leading brokers and real estate
executives to honor the recipients of RISMedia’s 2020 Newsmakers Awards.
Nestled in the heart of downtown, the National Press Club (“The Place Where
News Happens”) has been Washington’s home for news, business and social
events in the nation’s capital. Designed specifically for a select group of
broker/owners, brand executives and real estate service leaders, the Real
Estate Newsmakers Award Reception & Dinner is by exclusive invitation only.
Don’t miss your chance to participate in this high-level networking event.

+ For information about sponsoring this event, click here.

RISMedia’s Real Estate CEO Exchange

September 16 & 17, 2020 * Harvard Club, New York City, N.Y.
RISMedia’s Real Estate CEO Exchange gathers a select group of dynamic
industry leaders to discuss our future in the new era of real estate. Held in
mid September at the Harvard Club in New York City, this day-and-a-half-long
educational and networking event provides attendees with exclusive insight
into what other leading brokers are doing to profitably increase marketshare
and build a more successful real estate organization. This event is exclusively
for: brokerage owners and operating executives of RISMedia’s Real Estate’s
Top 500 Power Broker firms; senior executives from all major real estate
franchises; executives from the industry’s leading trade associations and
MLSs; and senior executives from select industry service providers.

2019 CEO Exchange Forum

- For information about sponsoring this event, click here.

RISMedia’s Power Broker Reception

& Dinner at NAR Annual

Friday, November 13, 2020 « New Orleans, L.A.

Held each year during NAR Annual, RISMedia’s Power Broker Reception &
Dinner gathers real estate’s leading decision-makers—from top brokers and
executives to industry visionaries—for this invitation-only event. This exclusive
gala annually honors the real estate industry’s top-producing companies—
ranked by transaction and sales volume in RISMedia’s Annual Power Broker
Survey—and offers sponsors a unique opportunity to network with the
industry’s top power players, all in one location. The dinner follows RISMedia’s
Annual Power Broker Forum, held earlier that day in conjunction with NAR’s
REALTORS® Conference & Expo.

+ For information about sponsoring this event, click here. 2019 Power Broker Dinner

Sponsorships available at all levels

*Please contact your RISMedia Account Representative at (203) 855-1234 to discuss
sponsorship pricing.
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RISMedia

RISMedia’s ACESocial

(Automated Content Engagement)

RISMedia’s ACESocial is information-based marketing at

its best, powering your social media sites with custom-
branded, consumer-focused real estate, homeownership and
lifestyle content that will engage your prospects. ACESocial
is delivered in the form of articles, infographics and videos,
all branded to you, including your contact information,

and distributed through your social media sites. Content
distributed through ACESocial can include the agent’s name,
headshot, brokerage logo, contact information, website URL,
and more. ACESocial is compatible with Facebook, Twitter
and Linkedin.

ACESocial Includes:

Consumer-focused real estate and lifestyle posts,
including articles, infographics and professionally
produced videos

Automated distribution to your social media sites
(Facebook, LinkedIn, Twitter) and website

Your branding (logo, headshot, URL, and more) on all
content landing pages

MLS listings on your landing page, complete with lead
generation form

For information about ACESocial, go to rismedia.com/acesocial.
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Sharing infographics and videos is an easy and fun way to engage with your
followers and spark conversation.

CONTENT ENGAGEMENT SOLUTIONS
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RISMedia CONTENT ENGAGEMENT SOLUTIONS

Enterprise/Company Content Solutions

RISMedia Content Solutions offers several discounted content packages ContentSalution: CantertSabutions
for your business needs. Company executives looking to offer content to A ——. —
their sales professionals—to help them stay in touch with their sphere P PP _
of influence, and keep clients informed—uwill enjoy additional tools and :
features at very affordable and scalable rates. Includes B2B and B2C

offerings. - =
Individual Content Solutions g =

LE -
Best choice for agents, loan officers and other individual users who need e ' g — "
fresh article and video content from our content library, or want to stay -
top-of-mind with conversational drip email campaigns each month.* Content Library

RISMedia Content Solutions offers:

PoN -8
+ Content Library - Thousands of articles and hundreds of video tips to o E : N

choose from, updated daily. Access relevant, professionally written and
editable content that you can download and use to enhance all of your
communications—website, blogs, social media sites, newsletters and
more.

- Branded Real Estate Media Resource Center - Custom-branded website
launches as a pop-up window from your website and contains a range
of helpful real estate content, including consumer-facing real estate
news articles, video updates, real estate Q&As, definitions and more.
For an example of a branded real estate media resource center, go to

aliemh

http;//bit.ly/1SuZjY9. Branded Real Estate Media Resource Center

+ Branded Monthly Consumer e-Newsletter - Written by RISMedia editors
and automatically sent monthly to your clients and prospects, the e b PN 25 HOME MATTERS
custom-branded “Home Matters” e-Newsletter contains fresh, relevant VouRiogo et o e e jolsieso SR L T
real estate stories for your subscribers. For an example of a branded [y e ]
monthly consumer e-Newsletter, go to http;//bit.ly/1V0ujzt. P e .

+ Branded Daily and Monthly Industry e-Newsletters - Written by RISMedia
editors and automatically sent monthly to your agents, “Social Media
Matters” offers insights and strategies on how to better utilize social
media in business, while the branded “Daily e-Newsletter” positions
your company as an industry expert by providing takeaway strategies, :
how-tos or best practices that real estate professionals can implement — ===== ==t
to grow their business. For an example of a branded Daily e-Newsletter
and Social Media Matters e-Newsletter, go to hitp.//bit.ly/1VUck3p and

) Daily e-Newsletter Social Media Matters Home Matters
htp:7/bitly/ Lrcntzh g e-Newsletter e-Newsletter
+ Auto-Drip Email Campaign - “Pop-a-Note” is RISMedia’s automatic drip
email platform that sends fun, pop culture conversation-starter notes News Hab
or helpful real estate tips to your sphere, offering a light and unique = e
way to keep in touch with clients and prospects. This turnkey content = e

component includes custom branding with photo, contact info and links, e
plus a customized News Hub with more consumer-facing real estate e

articles. == = =

- Custom Reporting System - RISMedia Content Solutions’ reporting e ' =
system provides several reports to gauge reader activity, including the e s )
number of visits to the Resource Center, title of articles clicked on, e = | ks
open rates for newsletters, and anyone that opted out of receiving == = RISMedia’s News Hub
newsletters. You can turn to this area to see which clientele have e (Auto-Drip Email)

logged in and when, and the number of contacts your agents are
sending their newsletters to.

*Please inquire about custom rate quote(s). 16
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RISMedia 2020 ASSET LIST
e

M = Magazine N = Daily e-Newsletter W = Website

Asset Description M N W

EDITORIAL

RISMEDIA'S REAL ESTATE MAGAZINE

Cover Story Cover image and story showcases a company’s services and/or top executives, as appropriate. Front
cover plus five-page story within the magazine, inclusive of sidebars, photos and artwork. (2,200 - ® 0 ©
2,400 words)

Feature Story In-depth look at your company’s products and services, including interviews with company executives, e 00
clients, etc. (900 - 1,100 words)

Commentary/Column Written by a company executive to voice his or her opinion on a pertinent industry issue or trend, or to e o0 0
provide strategic business-development advice. (500 - 600 words)

Client/Broker Spotlight RISMedia editors interview a broker/agent of your choice about their success with your firm/prod- PP
ucts/service. Serves as an invaluable practitioner testimonial for your company. (500 - 600 words)

Company Spotlight Provides the opportunity to promote your firm’s products and/or services (500 - 600 words) ® 0 o

RISMEDIA'S DAILY E-NEWS & RISMEDIA.COM

Business Development Tip Company positioned as industry expert by providing take-away strategies, how-tos or best practices PP
that real estate professionals can implement to grow their business. (500 - 600 words)

Press Release Placement Press release submitted by client to cover company news, such as executive appointments, acquisitions, PP

product announcements, mergers, awards and achievements, etc.

BRANDING

RISMEDIA'S REAL ESTATE MAGAZINE ADS

Full Page Ad (1x) Four-color ad insertion ()

Half Page Ad (1x) Four-color ad insertion ()
Quarter Page Ad (1x) Four-color ad insertion )
Two-Page Spread (1x) Four-color ad insertion ()
Inside Front Cover (1x) Premium advertising placement ()
Inside Back Cover (1x) Premium advertising placement ()
Back Cover (1x) Premium advertising placement [
SPECIALTY ADVERTISING

Belly Band Furnished paper outsert with your message on it, wrapped around the magazine. [ )
French Door/Z-fold A split front-cover spread. o
Gatefold Cover The three-page gatefold is a two-page spread advertisement that opens up from the inside front cover. @
Gatefold Back Cover The three-page gatefold is a two-page spread advertisement that opens up from the inside back cover. @
RISMEDIA'S DAILY E-NEWS (100,000 impressions minimum commitment)

National Premium Banner First ad position; 500 x 100 pixels for email ()
National Premium Square Third ad position; 72 dpi; .png or .jpg file; 300 x 300 pixels o
National Square Fifth ad position; 72 dpi; .png or .jpg file; 300 x 300 pixels o
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RISMedia

2020 ASSET LIST

Asset

M = Magazine N = Daily e-Newsletter W = Website

Description M N W

WEBSITE - RISMEDIA.COM & RISMEDIA HOUSECALL/BLOG

Interstitial Advertisement
& Top Leaderboard

Leaderboard/Lower
Leaderboard

Primary Web Square Ad
Content Square Ad

970 x 415; 970 x 90 pixels Note: RISMedia will make every effort to deliver interstitial ads as defined in this document,
however, RISMedia may use different techniques for displaying these ads in order to prevent ads from being blocked by certain ()
browsers and browser plugins.

970 x 90 pixels

o
300 x 300 pixels Y
300 x 300 Py

PREMIUM PROMOTION

SPECIALTY EDITORIAL & BRANDING

RISMedia's Business Tip
of the Day

SPECIALTY E-NEWSLETTERS

Team Tuesday

Sunday Showcase

SPECIALTY PUBLISHING

RISMedia’s Real Estate
Magazine Custom Cover
Story

RISMedia’s Real Estate
Magazine Marketing
Supplement

Brief, educational business development note that is prominently located in the RISMedia e-News,
and on all RISMedia.com pages. Specs: brief tip (25 characters) and logo; URL or editorial; square ad [ AN )
300 x 300 pixels

The Team Tuesday e-Newsletter, delivered to a network of over 365,000 subscribers, caters to those
involved with or interested in real estate’s largest growing group: teams. Editorial; banner ad 500 x (]
100 pixels; square ad 300 x 300 pixels

RISMedia’s Sunday Showcase e-Newsletter brings valuable information to real estate professionals
at a critical time in the week, when many are working in and on their business. Editorial; banner ad [ )
500 x 100 pixels; square ad 300 x 300 pixels

Four-page article written by the RISMedia editorial staff to also be included in our national print
distribution and online digital magazine; 1,000 copies of the magazine with your photo on the cover ® 06 o
for your distribution; digital version of your personal magazine.

Up to eight-page branded supplement poly-bagged with a monthly issue of Real Estate magazine and

sent to 42,000 industry practitioners on the 1% of the month. Marketing supplements are controlled

by the client, and, therefore, may cover any topic of the client’s choosing, such as: in-depth company o 0 ©
profile; company event; profiles of company’s brokers/agents/clients; guide to company’s products

and services; etc. Editorial and design assistance from RISMedia staff may be enlisted as needed.

ANNUAL CAMPAIGN PROMOTIONS

RISMedia’s Newsmakers
Engagement Campaign

RISMedia’s Power Broker
Annual Campaign

The RISMedia Real Estate Newsmakers initiative is a year-round, turnkey promotional campaign,
inclusive of dedicated editorial, branding and event sponsorship/networking. This integrated marketing

campaign provides for significant messaging, positioning and engagement across all RISMedia print and e o0
online platforms.

The RISMedia Power Broker initiative is a year-round, integrated marketing campaign, inclusive of

dedicated editorial, branding and event sponsorship/networking. This integrated marketing campaign

provides for significant messaging, positioning and engagement across all RISMedia print and online e 06 o

platforms.
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RISMedia 2020 ASSET LIST
e

M = Magazine N = Daily e-Newsletter W = Website

Asset Description M N W
LEAD GENERATION
RISMedia's Reinforce your firm’s commitment to helping brokers and agents succeed by sponsoring RISMedia’s
Webinar Series popular webinars. Sponsor receives promotion through pre- and post-webinar coverage featured on- e 0 0

line (e-News, News Alerts, blog, social media) and in print, along with live participation and branding
during the webinar.

EVENT NETWORKING SOLUTIONS

RISMedia’s Real Estate Taking place each year in May at the prestigious National Press Club in Washington, D.C., RISMedia’s

Newsmakers Reception & Real Estate Newsmakers Reception & Dinner will host more than 100 of the nation’s leading brokers ® 06 ©O
Dinner and real estate executives to honor the recipients of RISMedia’s Newsmakers Awards.

RISMedia’s Real Estate CEO  Held in September at the prestigious Harvard Club in New York City, this day-and-a-half-long
Exchange educational and networking event gathers a select group of 225 influential and dynamic industry o 0 o
leaders to discuss our future in this new era of real estate.

RISMedia’s Power Broker Held each year at the NAR Annual Conference, this event honors the achievements of those firms who ap-
Reception & Dinner at NAR  peared in RISMedia’s annual Power Broker Report. This is the industry’s premiere “who’s who” event. Bro- o0 0
Annual kers in attendance at the reception and dinner represent 20 percent of the annual real estate transactions

in the United States, providing sponsors a rare opportunity to network with the industry’s upper echelon.

LICENSED CONTENT SOLUTIONS

Innovation Center Access to RISMedia’s licensed content for use in partner communications. Content includes industry
- Content Library and consumer news, updated daily with editable articles and weekly videos that can be downloaded
- Media Resource Center for partner engagement through websites, newsletters and other communications, social media, etc.

- Branded e-Newsletters Articles, video content and conversational-marketing drip email campaign can be subsidized by the

- Auto-Drip Email partner on an enterprise level to provide platform access to partner associates, members, representa-

- Custom Reporting System  tives and real estate agents.

CONTENT ENGAGEMENT SOLUTIONS

RISMedia’s ACESocial RISMedia’s ACESocial is information-based marketing at its best - powering your social media sites
(Automated Content with custom-branded, consumer-focused real estate and homeownership content that will engage your
Engagement) prospects. ACESocial is delivered in the form of articles, infographics and videos, all branded to you

and including your contact information, distributed through your social media sites. Content distributed
through ACE will include the agent’s name, headshot, brokerage logo, contact information, website URL,
and more. ACESocial is compatible with Facebook, Twitter and LinkedIn.

Licensed Content Solutions  Access to RISMedia’s Licensed Content for use in partner communications. Content includes industry

- Content Library and consumer news, updated daily with editable articles and weekly videos that can be downloaded
- Media Resource Center for partner engagement through websites, newsletters and other communications, social media, etc.

- Branded e-Newsletters Articles, video content and conversational marketing drip email campaign can be subsidized by the

- Auto-Drip Email partner on an enterprise level to provide platform access to partner associates, members, representa-

- Custom Reporting System tives and real estate agents.





