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RISMedia INTRODUCTION
I

THE POWER OF EFFECTIVE ENGAGEMENT

Since 1980, RISMedia has been providing the real estate industry with strategic business development information, real

estate best practices, pertinent news, research and market analysis on the trends and issues affecting residential real estate.
Leveraging our reputation as thought leaders in the industry, we offer a targeted, effective way to communicate your message to
the leaders in residential real estate and the decision-makers who have the authority to purchase your products or services.

About RISMedia

RISMedia is recognized as a leading provider of the most relevant and up-to-date information related to the residential real
estate market. Top real estate professionals and organizations rely on our content to keep them informed and educated about
the latest trends and developments to help guide their most important business strategies and decisions. Through integrated
print, online and face-to-face marketing initiatives, we reach and consistently engage an industry audience of 350,000-plus
practitioners, resulting in long-term relationships.

OUR AUDIENCE

RISMedia’s print and online content reach a vast array of PREMIUM EDITORIAL & ADVERTISING/BRANDING
residential real estate professionals and associations, * Specialty Advertising & Promotion

including: - Specialty e-Newsletters

+ Specialty Publishing

ANNUAL CAMPAIGN PROMOTIONS
+RISMedia’s Newsmakers Annual Campaign Promotion
- RISMedia’s Power Broker Annual Campaign Promotion

LEAD GENERATION
-RISMedia’s Webinar Series
- Interstitial Advertisements

- Leading Real Estate Brands

+ Trusted Product & Service Firms
+ Prominent Power Brokers

+ Top-Producing Agents

- MLSs, Boards & Associations

OUR INTEGRATED APPROACH EVENT NETWORKING SOLUTIONS
- RISMedia’s Real Estate Newsmakers Reception & Dinner
EDITORIAL - RISMedia’s Real Estate CEO Exchange
- RISMedia’s Real Estate Magazine - RISMedia’s Power Broker Reception & Dinner at NAR
- RISMedia.com Annual

- RISMedia Daily e-News
ADVERTISING & BRANDING
- RISMedia’s Real Estate Magazine (Print & Digital)
- RISMedia’s Daily e-News
- RISMedia.com & RISMedia HouseCall/Blog (Online)

PARTIAL CLIENT LIST

RISMedia’s primary business relationships with the nation’s leading purveyors of residential real estate products and services:

American@J> : S A
Home Shield HaTAwAY  [CEISINEANY CENTURY 2 ('i3 ERA

HomeServices COLDWELL

CONTENT ENGAGEMENT SOLUTIONS
- RISMedia’s Content Solutions
- Automated Content Engagement System

BANKER REAL ESTATE
) Homes.com @ H[]M[SM ART ’H:S\A\ ﬁgﬂy meve

EALTYONEGROUP

NATIONAL T~ . )
@ Moxiworks® [R sssociaiiony | Eriaricrost  Quicken Loans

REALTOR HOME INSPECTORS

RE/MAX & TRG - Weichert/ - 7illow.com .
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RISMEDIA READERSHIP PROFILE -
REAL ESTATE BROKER & AGENT DEMOGRAPHICS

RISMEDIA'’S TOTAL REACH/DISTRIBUTION

Real Estate Brokerage Firms 55,052
Real Estate Sales Professionals (Agents) 311,956
Total Reach 367,008
Print Digital
RISMedia’s Real Estate Magazine (Print/Digital) 45,000 327,336
RISMedia’s Daily e-News N/A 365,741
REAL ESTATE BROKERAGE FIRMS REAL ESTATE AGENTS
Total Residential Real Estate Firms 55,052 Total NAR Members 290,224 93.04%
Total Non-NAR/Other 21,712 6.96%
Firms/Offices Total Licensed Real Estate Agents 311,956 100%
Single-Office, Two-Person Firms 42,940 78% Age
(F;f];(f) or More Offices iigi :2: 18-24 9,983  3.20%
25-34 54,124 17.35%
Affiliation 35-44 65,792  21.09%
Independent, Non-Franchised 46,244 84% 45-54 $8.568| 21.98%
Franchised 8,808 Tez 04 87.726| 21.7%
65+ 45,764 14.67%
. . Total 311,956 100%
Geographic Market Area of Firm
Nationwide 550 1% Gender
Multi-State Area 2,753 5% Male 132,269 42.4%
Resort/Recreation Area 3.854 7% Female 179,687 57.6%
Rural Area/Small Town 15,965 29%
Metropolitan Area or Region 31,930 58% LI ACITE R IER L
Own Home, Co-Op or Condo 252,684 81%
Affiliation
Affiliated With an Independent Firm 177,815 57%
Affiliated With a Brand (Franchise) 134,141 43%
Status

/\ Independent Contractor 246,445 79%
° Employee 18,717 6%
RISMedia

Full- vs. Part-Time 240,207 77%
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Al S U
RISMEDIA POWER BROKER METRICS

2019 RISMEDIA POWER BROKER TOTALS

AGIBMS so00a00000000000000000000300000000IAAUAAAIITEIR BT C R TR T RS 515,640
OIMMEES coooccscosssasssssommmaeaossmamioome e T 8,887
TFEINSBIEIIBINS aacoosssccammonmmmaaaosssossaaammeaamaaaisosos o T S R 3,881,412
SAIES VOIUMIE...ueiiieieeiieieieiiieieeeeeeeeeeeeeeeeeeeeeeeeveeeeeeeeveaseasaasasananes $1,424,776,652,825

RISMEDIA POWER BROKER 'SNAPSHOT'

POWER BROKER STATE OF THE MARKET

CONFIDENC

59%

Cautiously
Optimistic

10*

Neutral

YEAR-OVER-YEAR INSIGHTS:
While the inventory shortage
still tops the list as the main
challenge to business, there is a
significant drop in the number of
respondents compared to 2018.
Of rising concern this year? An
uncertain economic outlook.

E LEVEL Power Brokers described their
current market conditions as...

Challenged Balanced
13* 49%
Booming
7%

Growing

YEAR-OVER-YEAR INSIGHTS:
In 2018, the majority of respon-

YEAR-OVER-YEAR INSIGHTS: dents—38%—described their
Power Brokers are hedging their bets a markets as “Growing,” and double
bit more this year. In 2018, 52% said they the amount—14%—described
were “Cautiously Optimistic” and 43% their markets as “Booming.”

reported their confidence level as “High.”

THE GREATEST
CHALLENGE TO BUSINESS

2019

Lack of Inventory — 49%

First-Time Homebuyers/Millennials - 37%
Economic Uncertainty — 25%

-13%
———— Move-Up Buyers — 23%
Rising Interest Rates — 8%

YEAR-OVER-YEAR INSIGHTS: Oppor-

tunities this year closely mirror last
year’s responses, with a slight drop
in prospects for new-construction
business, garnering 9% of respon-
dents this year, down from 12%
last year.

First-Time Homebuyer Struggles - 3% Relocating Buyers -|
Housing-Related Legislation - 1.5%
Student Loan Debt - .5% Luxury Market — 109

New Construction

THE GREATEST esme
OPPORTUNITY

FOR BUSINESS
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EDITORIAL

RISMedia’s Real Estate Magazine

RISMedia’s Real Estate Magazine is the only national,
independent magazine specializing in the residential real
estate industry. Dedicated editorial coverage of your company
provides invaluable third-party endorsement of your products,
services and company message.

Cover Story
+ The main editorial focus of a given issue

+ Comprised of the front cover and a five-page story within the
magazine

- For an example of a cover story, go to https://bit.ly/2qiTsnx.

Feature Story

+ An in-depth look at your company’s products and services,
including interviews with company executives, clients, etc.

- For an example of a feature story, go to https.//bit.ly/2XrAtmC.

Commentary/Column
+ Voice your opinion on a pertinent industry topic and/or
provide strategic business development tips

- For an example of a commentary/column, go to https.//bit.ly/204Q4pr.

Client/Broker Spotlight
- RISMedia editors interview a client or partner of your choice

- Focused on the client’s experience with your firm

+ Highlights how the client has implemented your products/
services to build business

+ For an example of a client/broker spotlight, go to
https;//bit.ly/2DdXLmX.

Company Spotlight

+ Provides the opportunity to promote your firm’s products
and/or services

- For an example of a company spotlight, go to https.//bit.ly/2XMdcvZ.

RISMedia’s Real Estate Magazine Cover Story

Finding a Committed
Property Data Vendor .o

RISMedia’s Real Estate Magazine Feature Story

Fair Housing Act Proposal
Wil Affect Housing
Discrimination Cases

RISMedia’s Real Estate Magazine
Commentary/Column
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RISMedia.com
& RISMedia’s Daily e-News

RISMedia.com

+ Over 20,000 pages of business development strategies, industry news
and trends for residential real estate professionals and related fields

- Offers consumer news, trends and industry best practices, as well as
RSS feeds that can populate your website with relevant and engaging
news

RISMedia’s Daily e-News
+ High-level, business-building information, industry news and trends, best
practices articles and detailed “how-to” insights delivered to our full By Yo
audience of over 350,000+ industry professionals around the U.S. S
+ Positions your company as an industry expert by providing takeaway
strategies, how-tos or best practices that real estate professionals can
implement to grow their business
+ Emailed seven (7) days per week R T Mot M
+ For an example of the Daily e-News, go to https;//bit.ly/2xgqtAB. RISMedia.com

Featured Vides

How 12 Chocss & Mvieg Campany

All dedicated magazine editorial* will be featured in our Daily e-News
and on RISMedia.com during the month it runs in the print and digital
magazine. These include:

o
RISMediaNews

Daily Regional and U.5. Real Estate industry News

Wesdnpasiay, Decamser 12,2018

- Cover Story
- Feature Story m S enn o gty
+ Commentary/Column - (S Tl o===
- Client/Broker Spotlight s

+ Company Spotlight

Business Development Tip

- Company positioned as industry expert by providing take-away strategies,
how-tos or best practices that real estate professionals can implement
to grow their business. (500 — 600 words)

Press Releases

The end of 2018 ks fast approaching. If you haver't thought about It already, now's the time to

+ Submit newsworthy press releases, such as executive appointments, gt 2 i phpcfr e b i, il i dofich Rk Mocs >
mergers/acquisitions, product announcements, awards and I a l #ln l/l“‘;;m. e

achievements, etc., for inclusion in RISMedia’s Daily e-News and online
at RISMedia.com.

More Top Stories

Create Your Dream Broker Website  Why One Integrated Platform Solves
NAR PULSE—Your ngents can easty b thesr  Your Collaboration Problems:

*See page 4 for print editorial details. o e i o i
Fead More »
Home s Where the Heart and MAR Reorganizes Staff, With
Sy . . . . . . Teehnolowm Mnmhuu in Mlnld )
RISMedia’s Daily e-News is also available for distribution to }-:;;E;;:“jj;*wmWW,W LEE’""‘* johirabiohji s
your network members (via email):
Business Tip-of the Day
e Co-branded: This version of the e-Newsletter is emailed to Why Has Ambient Light

Sign up for a course today. Rejection Screen Become

your distribution list daily, complete with your company/brand the Trend?
logo and links to your website. o e g o ourcvaresa o

you are sitling o your carsized sofa
halding a battle of beer, in front
Read More =

* Private-labeled: This is a customizable version of the reuedty HOUZETER
e-Newsletter that allows your company to edit text, advertising,

graphics and URLs.

RISMedia’s Daily e-News
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RISMedia BRANDING

RISMEDIA'S REAL ESTATE MAGAZINE

Print & Digital Branding

RISMedia’s Real Estate Magazine Ads
- Full Page
- Two-Page Spread
- Half Page
+ Quarter Page

The Launch
of.aRefreshed

Premium Advertising Placement
+ Inside Front Cover
- Inside Back Cover ' ﬁiliﬂuﬁfﬁuﬂﬁmns Yy
L -1 SATSFACTIONY
-+ Back Cover OUR

Specialty Print Advertising [ s o vearmERE
. Be”y Band S}'t‘.EMI‘MwMDIT.
+ French Door/Z-fold
- Gatefold Front or Back Cover

*Specifications available upon request.

RISMedia’s Real Estate Magazine
Digital Magazine

QUALITY
INECTIONS
PENDENCE

Boom:

RISMedia’s Real Estate Magazine
Gatefold Front Cover

If the fact that
this headline has
has a typo is
driving you nuts,

you're just the kind of detail-obsessed agent
we're looking for.

JOIN THE RELENTLESS

CENTURY 21
tor.com

Half-Page Ad
Full-Page Ad

RiSMedia’s Real Estate S
Magazine Belly Band =
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. . . o
RISMedia Daily e-News Branding RISMediaNews
RISMedia’s Daily e-News contains seven (7) ad locations, grouped to allow maximum

visibility for the recipient. Delivered seven (7) days a week and through our responsive
design, your ad is optimized to be seen and engaged with whether it is desktop or
mobile. The National Media Ad Group is delivered to our full audience of over 350,000+
industry professionals around the U.S.

National Daily News Placement .
National Premium Banner Ad T e o ————

National Premium Square Ad
National Square Ad

I mupute Tockle Duna Socurityin 3

Specialty Daily News Placement
Specialty Premium Banner Ad
Specialty Premium Square Ad
Specialty Square Ad

Specialty Banner Ad National
Premium

RISMedia.com & Housecall Blog Branding S

Interstitial Advertisement (includes top leaderboard) - An interstitial advertisement can
feature various offers for lead generation (email collection) or sales (selling a product). It
could also be used to alert the audience to a special offer, new product, poll or more. specialty
Leaderboard/Lower Leaderboard Ad PS’:T::;"
Primary Web Square Ad

Content Square Ad (appears within story)

Second Century Ventures REACHE
Arcasarstcs Program [apards
Wokdmide

Rfémin

Interstitial Ad

Primary Specialty

Square

=" BRFAss o

Risvedlsy

i rdUsecall

oRe20

This Week's Feasured Pents

Square
Ad

Leaderboard Content

Specialty Banner

O®00@

Incuatry K

RISMedia.com Secondary Page

Primary
Web Square
Ad

Ity et
i el Estate:

Web Square

T s,

RISMedia.com Homepage
RISMedia’s Housecall Blog 7
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RISMedia PREMIUM PROMOTION

o
RISMedia News Alert

13.2018

SPECIALTY BRANDING

RISMedia News Alerts

RISMedia’s News Alerts regularly deliver breaking/
important news to a network of over 350,000+
subscribers.

RiSmedia

More Than 20 Domain Registrars, Including
GoDaddy, Offering .realestate

e

AR Worer Fro-Ss Oty Ends Fridey
These notifications address headline-making topics
applicable to real estate, ranging from significant
information and updates from the industry’s top
associations and brokerages to national news that will
significantly impact the national and local markets.

More Than 20 Domain Registrars,

Including GoDaddy, Offering .realestate

NAR Mamber Pro-Sale Ends Tomorrow

More than 20 domain rasme registrans. inchading GoDladdy, have signed on 1o sell

. reslosiate.” the lop (TLDy k ¥
REALTORSE [NAR) in parinership wih Sacand Ganaration. Lid., in Seplember

smabentat it svalabie axchisively b0 mesriers of MAR for pre-eale purchase Bvough
o, Friciy, Bov, 16, On November 26, it will Decome invadati b th genersl pubid
Mesiders of AR must have an active realior™ domain 10 participate in The pre-sale. Lg
More

Provides your company with amplified exposure on
urgent industry news, strengthening your advertising
strategy by reaching a highly focused and engaged

Today's RISMedia News Alert Sponsored by
P o et

Home Shield

With RISMedia’s News Alerts, your

r rship. Tl == - s ®
eadership .[LJE il exclusive branding/messaging is front
T === s .

- and center within the alert email
Your exclusive branding/messaging is front and center preview and article landing page.
within the alert email preview as well as the full story
on RISMedia.com. S

RISMediaNews

Daily Ragional and LS. Rea! Estat Industry News

SPECIALTY EDITORIAL & BRANDING
Business Tip of the Day

Why Has Ambient Light Rejection Screen
Become the Trend?

7l

Today's Lead Saary

RISMedia’s Business Tip of the Day is a brief,
educational business development note that is
prominently located in the RISMedia e-News,
which delivers to a daily network of over 350,000+
subscribers, and on all RISMedia.com pages.

The Business Tip of the Day provides a unique
opportunity to extend your firm’s reach through
insightful messaging and helps readers associate
quality business tips with your company’s brand.

The end of 2018 is fast approaching, If you haven't thowght about it alresdy, d
Bbegin ta plan and prepare for the upcoming year, however, with so much... Re

PYE

More Top Stories

Create Your Dream Broker Website
NAR PULSE—Your agents can easily bulld thed
brand with & beautiful ssd professional

Read More >

Why One Integrated Pla
Your Collaboration Prob
5 1o secret that the 21st cent
Fagiet outhey higugh techne
Fioed Moro >

The prominent placement of the tip assures readers
will see your messaging and be exposed to your value

proposition and branding.

Home Is Where the Heart and
Technology Are

Uniil the earfy 15703, the home inspection
ickastry it exdst. By a home and irying
ftad Mare >

Sign up for a course today.

NAR Reorganizes Staff, With
Members in Mind

To better bridge its efforts with the industry at
Tafge nnd memmberbip, the National

Head More »

The Business Tip of the Day is
prominently located in RISMedia’s daily

3 e-Newsletter (above), and, on click-
Business Tip-of the Day e
Why Has Ambient Light
Rejection Screen Become
the Trend?

“W's & netiix-and-chill Friday evening,
you afe sitting on your aversized sofa

holding a bottie of beer, in fromt
Read Mare »

rovdedty HOUZETER

next to your article (left).

through, your advertisement will appear
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SPECIALTY E-NEWSLETTERS

Team Tuesday e-Newsletter

The Team Tuesday e-Newsletter, delivered to a network of
over 350,000+ subscribers, caters to those involved with or
interested in real estate’s largest-growing group: teams. This
specialized focus provides in-depth business development
tips and best practices unique to the team format, allowing
teams to capitalize on strategies that are relevant and
extremely effective.

Your marketing initiatives will make a unique impact, reaching
a more targeted audience and effectively widening your reach,
whether readers are already members of a team or are simply
looking to stay abreast of the team format.

Your team-focused content will be the lead story of our

Team Tuesday e-Newsletter edition. Your premium banner
advertisement will be prominently placed under the lead
story, and a Primary Web Ad will follow through to your
content landing page on RISMedia.com, reinforcing your value
proposition and offerings to readers.

*Additional team-focused branding opportunities throughout
this special edition also available.

Sunday Showcase e-Newsletter

RISMedia’s Sunday Showcase e-Newsletter brings valuable
information to real estate professionals at a critical time in
the week, when many are working in and on their business.
Sunday’s content features business development tips and
productivity boosters tailored to the working agent in order to
help them understand how they can utilize valuable weekend
time to create sound strategies to improve their business.

An ideal stage for highlighting products and services that
can help agents reach their business goals, RISMedia’s
Sunday Showcase e-Newsletter attracts a segment of the
agent population that strives to constantly improve their
business. RISMedia’s Sunday Showcase gives your company
a messaging platform that can be quite lucrative and one of
the most powerful tools in your marketing toolbelt.

PREMIUM PROMOTION

RISMedia

Ml

Lo Tl A OREAM TEAM FOR .
Pl icnorean o EIEEE B @

o Today's Lesd Siey
Steps to Making Your Team's Offer Stand Out

THE PATHWAY TO
‘ MASTERY

Wiare Tisp tarien

HAvwold the 51,342 Per Month
Retirement Plan: Power Teams

5 Strategies to Grow Your Team's
Production immediately

. o
Busscesdin real esuate salen. Having § sumtegy
(R

Acconfng 1o Maney magazine, the averige
2017 monthiy v
Rt Mdere =

& Mistakes 1o Avcid When Starting
Your Team

Opportunity Zones Present Potential
for Distressed Communities

ay Lorws {002) Peagram
ws created by the Tax Cuts and Jabs.

Rt Mose =

iy ot cobirtaratety,
nize-hia-el acpesech o starting
Reatuiste «

Business- Tip of the Day

Your ad/promo will be positioned
underneath RISMedia’s Team
Tuesday editorial content and on
the article/editorial content landing
page.

m's Offer Stand Out

N
N
o
o
H master "‘"

YOouR -
M BROKERAGE .u‘

o
o
<P

'''''
.................................

" g

e by RISMedla

Sunday Showcase

Heal Estate Business & Sraveable

L

e
Creativn and Cost-Lifective Open House ideas

DREAM TEAM FOR
THEIR DREAM HOME

[ ]

& Tax Tipa for Real Extate Agents

Tex namncs scsaty bagen om Jun. 7. FTY

o tas

132 the first pick.
o et e
ity

CONSUMER CORNER
Share These Posts on Your Social Medis Sites!

Creative and Cost-Effective Open House ldeas

Bnctnets T o the Do

Tranding
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SPECIALTY PUBLISHING

Custom Cover Story

Present your firm to your immediate local market and attract
referral opportunities from thousands of real estate brokerage
firms around the United States!

+ Provides an opportunity to highlight your firm’s vision, leadership
team, core values, technology and marketing resources, and
competitive differentiation

+ Feature up to four (4) photos, in addition to the cover photo, to
help illustrate your message

+ 1,000 copies of the magazine with your photo on the cover for
your distribution

+ Four-page article written by RISMedia’s editorial staff to also be
included in our national print distribution to 45,000 subscribers
and in our digital magazine distribution to 350,000+ real estate
professionals

- A digital version of your custom magazine

- For an example of a variable cover story,
go to https.//bit.ly/2KKAqiu.

Marketing Supplement

- Provides an opportunity to highlight and promote any aspect of
your firm, such as growth and expansion, marketing strategy,
technology platform, agent-support resources, etc.

+ As an advertising supplement, this piece can promote the firm
in any manner, and, therefore, may include logos, calls-to-action,
testimonials, etc.

- An eight-page branded supplement poly-bagged within an issue
of RISMedia’s Real Estate Magazine

- For an example of a marketing supplement,
go to http;//bit.ly/2qBt7 QE.

REALESTATE

PREMIUM PROMOTION

NiNg an
red Company

Growing an Inspired Company

Custom Cover Story

REALESTATE

RISMedia

Help keep your

- SALES

from gaing up In

_swoke.

A HOME WARRANTY FOR YOUR CLIENTS:

WHAT'S IN IT FOR YOU?

Marketing Supplement

10
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RISMedia ANNUAL CAMPAIGN PROMOTIONS

RISMedia’s Newsmakers Engagement Campaign

RISMedia News Alert

Py Paessry 19, 207

The RISMedia Real Estate Newsmakers initiative is a year-round, turnkey
promotional campaign, inclusive of dedicated editorial, branding and event
sponsorship/networking. This integrated marketing campaign provides for
significant messaging, positioning and engagement across all RISMedia
print and online platforms.

Your dedicated branding and editorial will be featured on all RISMedia : o
assets and within all segments of the Real Estate Newsmakers Engagement e B T A i

. s Neow Open for ‘s Class of
Campaign: | g 2020 Real Estate Newsmakers!
st e e ey e
* Nominations & Selection Process: o g bees corviusers e
- Email Promotion “ A :

RISMedia e-News \ .. i AR Thime W

News Alerts : e

Blog Story/Blog Alerts Newsmakers News Alert

Displayed prominently on RISMedia.com — 24/7

 Directory
- RISMedia’s Real Estate Newsmakers are prominently featured in a
dedicated directory on RISMedia.com
Features easy access to RISMedia’s Newsmaker profile pages via
category subsections
Sponsors displayed prominently on RISMedia.com — 24/7

* Spotlights
Real Estate magazine
A monthly dedicated editorial that highlights one Newsmaker
per article
RISMedia e-News
Displayed prominently on RISMedia.com — 24/7

o 15 T MR sl

« Newsmakers Profiles BUEHREIRA ALEX WANG
Within RISMedia.com online directory
Each Newsmaker will be listed within the RISMedia Newsmakers
online directory, showcasing each individual

Newsmakers Feature Story -
Real Estate magazine

* Sponsor Profiles
+ Within RISMedia.com online directory
Each sponsoring firm will be strategically positioned within the
RISMedia Newsmakers directory, showcasing each firm for easy
access to company, and product/service background information,
as well as specific contact information

» Conference Editorial Coverage Newsmakers Spotlight
RISMedia.com — 24/7
RISMedia e-News ®
News Alerts '
Blog Alert Nt 308 P e R m
American % x W
Home Shield = Newsmakers Profile
000 prererm

Al A

Sponsor Profiles
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RISMedia

ANNUAL CAMPAIGN PROMOTIONS

RISMedia’s Power Broker Engagement Campaign

The RISMedia Power Broker initiative is a year-round, integrated marketing
campaign, inclusive of dedicated editorial, branding and event sponsorship/
networking. This integrated marketing campaign provides for significant messaging,
positioning and engagement across all RISMedia print and online platforms.

Your dedicated branding and editorial will be featured on all RISMedia assets and
within all segments of the RISMedia Power Broker Engagement Campaign:

* Survey
Email Promotion
RISMedia e-News
News Alerts
Blog Story/Blog Alerts

* Report
- Real Estate Magazine

Feature Story

News Alerts

RISMedia e-News

Blog Story/Blog Alerts

* Directory
The nation’s top residential brokerage firms ranked by sales volume and
total transactions which includes year-over-year results, and direct links
and company information for each firm

* Spotlights:
A monthly dedicated editorial that highlights one Power Broker firm per
article
Real Estate Magazine
RISMedia e-News

* Power Broker Profiles
Each Power Broker firm will be listed within the RISMedia Power Broker

Directory — showcasing each firm for easy access to company background,
transaction and dollar volume rankings, markets served, office locations,
agent count, along with specific site and executive contact information

» Sponsor Profiles
Each sponsoring firm will be strategically positioned within the RISMedia
Power Broker Directory, showcasing each firm for easy access to company,
product/service background information, as well as specific contact
information.

» Reception & Dinner Editorial Coverage
RISMedia e-News
News Alerts
Blog Alert

.
RISMedia News Alert

Tuesdny Jansey & 2019

[ Y

Show Your Strength and Take RISMedia’s 31
Annual Power Broker Survey

Survey Doa Feds

2019

HER el

Power Broker Survey News Alert

RiSMedia’s 2018 .m
POWERETZTE] 4
Roport

MANEUVERING
MARKET SHIFTS,

POMTR BRDEIR TOTALS Fo 2017

‘Tou sl
229147

]
Proud Bpastor of e
PiStheia's 30 ) Puwes Brshes Rirpont i
American @J e
Home Shield =

About Amarican Home Shiskd

Sponsor Profiles

Power Broker Report -
Real Estate magazine

Power Broker Profiles
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e RISMedia Webinar Series

Increase your brand presence and engage with top industry
professionals through RISMedia’s Broker and Agent Webinar
Series. As a sponsor, you will receive several opportunities to
reinforce your firm’s commitment to helping brokers and agents
succeed, both through our pre- and post-coverage of the webinar,
along with live participation and branding during the event. In
addition, you will receive the names and email addresses of all
attendees and registrants.

PROMOTION

Pre-Presentation

+ Three (3) News Alerts: Your company logo and name included
with RISMedia’s special webinar announcement emails sent to
RISMedia subscribers

+ Company logo and name included on registration page

- Webinar news story in RISMedia’s Daily e-News sent to
RISMedia subscribers and posted on RISMedia.com

+ Webinar promotion on RISMedia social media channels

- Company name and logo on all PowerPoint® slides

- Sponsor will be introduced at the start of the webinar to give
overview of company

+ Sponsor to submit up to five (5) survey questions that will
appear to attendees directly after webinar ends (feedback and
answers supplied after webinar)

- Live Tweeting: Twitter coverage by RISMedia’s social media
editors

Post Presentation

+ One (1) post-webinar recap story in RISMedia’s Daily e-News
sent to RISMedia subscribers and posted on RISMedia.com
with link to recorded webinar

+ Link to recording and coverage on RISMedia’s social media
networking channels

DELIVERABLES

- Receive the name and email addresses of all registrants
supplied during webinar registration

+ Presentation will be recorded and link to recording sent to all
attendees; sponsor(s) logo will appear on video

For a complete playlist of our webinar series,
go to http;//g00.8l/Qh9vh4.

»

LEAD GENERATION

RISMedia

Friday, Jeewiary 25, 2010

CREATIVE, EFFECTIVE IDEAS TO PROPEL
REVENUE:
Inspiration to Help Grow Your Bottom Line

Wednesday, Feb. 6, 2019
3p.m. ET/2pm.CT/1p.m MT /12 p.m. PT

6?“%6 MM&;

Broiars, 00 you noed sime inpiation for 20187 Brought 10 you by MaveEasy, out
webinar brings foguther Rett Marman, brokerawrer of CENTURY 21 Novas; Vabere Post
and Kaith Skirley of the Poat Shiriey Toam; snd Veriatssh Ganapathy, founder snd
CED of MoveERsy, Modemied by Cieve Gacas of Woruran Success Systams, is
insightsul panel wil discuss some of the offecive aexd uniue wys 1o he grow the
Bottom kne of your business. Register soday!

Speakers
Rett Harman of CENTURY 21 NOVUS 8 AN SEhor, COmmmunily MIvOcase
i and cortyibutor 1o the real estate industry, CENTURY 21 Novus has 40
agents, 12 stafl and over 700 properties under management.
Kaith Shirkay of the Post Shirkey Toam hass been an sctve real satatn
7, professional wirce 1005, He has has over 20 ynar in the fiekd, and was
o Sormady deputy chief of stalf of the Massachusetts Turmpike Authory.
Visloria Post of the Post Shidey Team has sn extinsive Deckground
-
real pstate, fom co-founding the Meridian Realty Group to rvesting
F I.Nﬂrwﬂumlwmﬂmmm
Nkt
. Vankatesh Ganapathy i co-founder and CEQ of MoveEasy, which
S5 yirparmines Ihe process of maving for buyers and seers wit) peaple
pihus tech, whils anabéng brokers and agents to stay connected with
B e clients well afier the fransaction
Mooeraind by
' SUCCESS SYSTEMS

Pre-Presentation Promotion Webinar News
Alert (3x) RISMedia’s Daily e-News

RSB cal oeeoo

Wel_)inar Becap: 5 Ways to Build a Better

Busi

in2018

Post-Promotion Webinar Recap (1x)
RISMedia.com
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RISMedia EVENT NETWORKING SOLUTIONS

RISMedia’s Real Estate Newsmakers
Reception & Dinner

Wednesday, May 13, 2020 » National Press Club, Washington, D.C.
Taking place on May 13, 2020 at the prestigious National Press Club in
Washington, D.C., RISMedia’s Real Estate Newsmakers Award Reception &
Dinner will host more than 100 of the nation’s leading brokers and real estate
executives to honor the recipients of RISMedia’s 2020 Newsmakers Awards.
Nestled in the heart of downtown, the National Press Club (“The Place Where
News Happens”) has been Washington’s home for news, business and social
events in the nation’s capital. Designed specifically for a select group of
broker/owners, brand executives and real estate service leaders, the Real
Estate Newsmakers Award Reception & Dinner is by exclusive invitation only.
Don’t miss your chance to participate in this high-level networking event.

+ For information about sponsoring this event, click here.

RISMedia’s Real Estate CEO Exchange

September 16 & 17, 2020 * Harvard Club, New York City, N.Y.
RISMedia’s Real Estate CEO Exchange gathers a select group of dynamic
industry leaders to discuss our future in the new era of real estate. Held in
mid September at the Harvard Club in New York City, this day-and-a-half-long
educational and networking event provides attendees with exclusive insight
into what other leading brokers are doing to profitably increase marketshare
and build a more successful real estate organization. This event is exclusively
for: brokerage owners and operating executives of RISMedia’s Real Estate’s
Top 500 Power Broker firms; senior executives from all major real estate
franchises; executives from the industry’s leading trade associations and
MLSs; and senior executives from select industry service providers.

2019 CEO Exchange Forum

+ For information about sponsoring this event, click here.

RISMedia’s Power Broker Reception

& Dinner at NAR Annual

Friday, November 13, 2020 - New Orleans, L.A.

Held each year during NAR Annual, RISMedia’s Power Broker Reception &
Dinner gathers real estate’s leading decision-makers—from top brokers and
executives to industry visionaries—for this invitation-only event. This exclusive
gala annually honors the real estate industry’s top-producing companies—
ranked by transaction and sales volume in RISMedia’s Annual Power Broker
Survey—and offers sponsors a unique opportunity to network with the
industry’s top power players, all in one location. The dinner follows RISMedia’s
Annual Power Broker Forum, held earlier that day in conjunction with NAR’s
REALTORS® Conference & Expo.

+ For information about sponsoring this event, click here. 2019 Power Broker Dinner

Sponsorships available at all levels

*Please contact your RISMedia Account Representative at (203) 855-1234 to discuss
sponsorship pricing.

14



TN

RISMedia CONTENT ENGAGEMENT SOLUTIONS

RISMedia’s ACESocial

(Automated Content Engagement) RN -
MARIE RIVERA

Marie Rivera Realty

s
u
y —=

Marie Rivera Realty

RISMedia’s ACESocial is information-based marketing at

its best, powering your social media sites with custom-
branded, consumer-focused real estate, homeownership and
lifestyle content that will engage your prospects. ACESocial
is delivered in the form of articles, infographics and videos,
all branded to you, including your contact information,

and distributed through your social media sites. Content
distributed through ACESocial can include the agent’'s name,
headshot, brokerage logo, contact information, website URL,

Marls Rivera
Fual Estate Professional
Mane Rivera Sealty

123 Main Strent
Arrgtowm, CT OHASD

000 .onw oo

and more. ACESocial is compatible with Facebook, Twitter ) Wi Proce. (203) 52335750
X 5 Stunning Features That Attract Luxury -
and LinkedIn. Homebuyers
ACESocial Includes: R I e ey sy
five highly sought-atter Seaturos will set your house apart.
Consumer-focused real estate and lifestyle posts, Mot

A B 16 81608 your vakuble ving Sollection et just fer wine Mficionados anymaons. Wine callars
Ao fas . i . thi bither. Tasting roceses and

1 experience that never tais io mpross m @

including articles, infographics and professionally
produced videos

B [0 home Barv proven & commniencs that

+Automated distribution to your social media sites | i Preforred ’

(Facebook, LinkedIn, Twitter) and website Al P iner Ad Here

(Mortgage, Title,
Insurance,

+Your branding (logo, headshot, URL, and more) on all
content landing pages

B i b Amemily vt g with & Bowd of
ryane can anfay, 's sasy for any buyer 1o
it with pluseh déear and amplo S0ating.

rbers—op it an in-law apariment with &
tr craw. Those wha know the stress cf
fiugey that saparats accommodations stised

- MLS listings on your landing page, complete with lead
generation form

i ia epsential. Fusthanmons, & al-home
Bocoene an incrensingly desirable amenity -

RISMedia’s ACE’s Advertising Sponsorship
Program offers a unique opportunity to generate
a new revenue stream.

For information about ACESocial, go to rismedia.com/acesocial.

This infarmation is browght fo pou by

o i brought io you By -
MARIE RIVERA N MARIE RIVERA i
Marie Rivera Realty -] Marie Rivera Realty -]

“n'e Hnre Marie Rivera Realty Marie Rivera Realty
a Hl!amlil!l' Yn“ _ Home decorat ree, comfortis
on tre: r 2019,
o —
Moving more helps you avoid serious
medical problems. .
Brief exercise, several times a day, can help,
Hot Home Decor Trends

+ ek s 2 Home decaraion agree, comfart s on rend for 2018 i P i 5 3730
PR : ; G
R p——— el Ma Peopa o Cinmg warei! Tty and 4 casaa bul cph atcated destye Emal e
e e Thess T decor Tends wil make your home oozy and styish!

1. Scaled down fumishings. Avangs smallsr peces wilh ounded e0ges = Moe

2. Wall coverings. Vil paper. tubric wall coverngs and murals are msking &

e
+ Dacawithyo i @ comesach

View My Listings View My Listings
oy il el vt ‘1 Hﬁ & 3, Bhaces of grese. Fix ughcistery 15 Kichen: henshings. proen i e few fu ) g

= Clmarihe houspe o 20 st

EB @ 4. Collor ‘pops.” Thik yalow for accents ke lamgs and piloes. m @

Aot ood bt 5. Ve woods. Astiuns @ second-Sund s are back n Pt ameight -
= o o e ittt f g

Part bt oy s o e s

‘@bm@ 8

CHM A By Bt

Sharing infographics and videos is an easy and fun way to engage with your
followers and spark conversation.
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RISMedia Content Solutions offers several discounted content packages
for your business needs. Company executives looking to offer content to
their sales professionals—to help them stay in touch with their sphere
of influence, and keep clients informed—uwill enjoy additional tools and
features at very affordable and scalable rates. Includes B2B and B2C
offerings.

Individual Content Solutions

Best choice for agents, loan officers and other individual users who need
fresh article and video content from our content library, or want to stay
top-of-mind with conversational drip email campaigns each month.*

RISMedia Content Solutions offers:

+ Content Library - Thousands of articles and hundreds of video tips to
choose from, updated daily. Access relevant, professionally written and
editable content that you can download and use to enhance all of your
communications—website, blogs, social media sites, newsletters and
more.

- Branded Real Estate Media Resource Center - Custom-branded website
launches as a pop-up window from your website and contains a range
of helpful real estate content, including consumer-facing real estate
news articles, video updates, real estate Q&As, definitions and more.
For an example of a branded real estate media resource center, go to
http://bit.ly/1SuZjY9.

+ Branded Monthly Consumer e-Newsletter - Written by RISMedia editors
and automatically sent monthly to your clients and prospects, the
custom-branded “Home Matters” e-Newsletter contains fresh, relevant
real estate stories for your subscribers. For an example of a branded
monthly consumer e-Newsletter, go to hitp//bit.ly/1V0ujZt.

- Branded Daily and Monthly Industry e-Newsletters - Written by RISMedia
editors and automatically sent monthly to your agents, “Social Media
Matters” offers insights and strategies on how to better utilize social
media in business, while the branded “Daily e-Newsletter” positions
your company as an industry expert by providing takeaway strategies,
how-tos or best practices that real estate professionals can implement
to grow their business. For an example of a branded Daily e-Newsletter
and Social Media Matters e-Newsletter, go to hitp//bit.ly/1VUck3p and
http://bit.ly/ 1rdntzH.

+ Auto-Drip Email Campaign - “Pop-a-Note” is RISMedia’s automatic drip
email platform that sends fun, pop culture conversation-starter notes
or helpful real estate tips to your sphere, offering a light and unique
way to keep in touch with clients and prospects. This turnkey content

component includes custom branding with photo, contact info and links,

plus a customized News Hub with more consumer-facing real estate
articles.

- Custom Reporting System - RISMedia Content Solutions’ reporting
system provides several reports to gauge reader activity, including the
number of visits to the Resource Center, title of articles clicked on,
open rates for newsletters, and anyone that opted out of receiving
newsletters. You can turn to this area to see which clientele have
logged in and when, and the number of contacts your agents are
sending their newsletters to.

*Please inquire about custom rate quote(s).

CONTENT ENGAGEMENT SOLUTIONS

Bl Y
ContentSolutions

Vtes Lty

YOURLOGO o

%% INDUSTRY INSIDER

VoURLoGo  Tody's tp sioves i real astave

2% HOME MATTERS

VoURLoo EmnchYosr feal Extate Met Worth

Daily e-Newsletter

Social Media Matters
e-Newsletter

News Hub oo

Home Matters
e-Newsletter

RISMedia’s News Hub
(Auto-Drip Email)
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RISMedia 2020 ASSET LIST
e

M = Magazine N = Daily e-Newsletter W = Website

Asset Description M N W

EDITORIAL

RISMEDIA'S REAL ESTATE MAGAZINE

Cover Story Cover image and story showcases a company’s services and/or top executives, as appropriate. Front
cover plus five-page story within the magazine, inclusive of sidebars, photos and artwork. (2,200 - ® 0 ©
2,400 words)

Feature Story In-depth look at your company’s products and services, including interviews with company executives, PP S
clients, etc. (900 - 1,100 words)

Commentary/Column Written by a company executive to voice his or her opinion on a pertinent industry issue or trend, or to e 00
provide strategic business-development advice. (500 - 600 words)

Client/Broker Spotlight RISMedia editors interview a broker/agent of your choice about their success with your firm/prod- PP P
ucts/service. Serves as an invaluable practitioner testimonial for your company. (500 - 600 words)

Company Spotlight Provides the opportunity to promote your firm’s products and/or services (500 - 600 words) ® 0 o

RISMEDIA'S DAILY E-NEWS & RISMEDIA.COM

Business Development Tip Company positioned as industry expert by providing take-away strategies, how-tos or best practices PPY
that real estate professionals can implement to grow their business. (500 - 600 words)

Press Release Placement Press release submitted by client to cover company news, such as executive appointments, acquisitions, PP

product announcements, mergers, awards and achievements, etc.

BRANDING

RISMEDIA'S REAL ESTATE MAGAZINE ADS

Full Page Ad (1x) Four-color ad insertion ()

Half Page Ad (1x) Four-color ad insertion ()
Quarter Page Ad (1x) Four-color ad insertion ()
Two-Page Spread (1x) Four-color ad insertion )
Inside Front Cover (1x) Premium advertising placement ()
Inside Back Cover (1x) Premium advertising placement ()
Back Cover (1x) Premium advertising placement ()
SPECIALTY ADVERTISING

Belly Band Furnished paper outsert with your message on it, wrapped around the magazine. [ )
French Door/Z-fold A split front-cover spread. o
Gatefold Cover The three-page gatefold is a two-page spread advertisement that opens up from the inside front cover. @
Gatefold Back Cover The three-page gatefold is a two-page spread advertisement that opens up from the inside back cover. @
RISMEDIA'S DAILY E-NEWS (100,000 impressions minimum commitment)

National Premium Banner First ad position; 500 x 100 pixels for email ()
National Premium Square Third ad position; 72 dpi; .png or .jpg file; 300 x 300 pixels ()
National Square Fifth ad position; 72 dpi; .png or .jpg file; 300 x 300 pixels o
Specialty Premium Banner Second ad position; 500 x 100 pixels for email o
Specialty Premium Square Fourth ad position; 72 dpi; .png or .jpg file; 300 x 300 pixels o
Specialty Square Sixth ad position; 72 dpi; .png or .jpg file; 300 x 300 pixels ()
Specialty Banner Seventh ad position; 500 x 100 pixels for email ()
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RISMedia 2020 ASSET LIST
e

M = Magazine N = Daily e-Newsletter W = Website

Asset Description M N W
WEBSITE - RISMEDIA.COM & RISMEDIA HOUSECALL/BLOG
Interstitial Advertisement 970 x 415; 970 x 90 pixels Note: RISMedia will make every effort to deliver interstitial ads as defined in this document,
& Top Leaderboard however, RISMedia may use different techniques for displaying these ads in order to prevent ads from being blocked by certain o
browsers and browser plugins.

Leaderboard/Lower 970 x 90 pixels °
Leaderboard
Primary Web Square Ad 300 x 300 pixels )
Content Square Ad 300 x 300 P

PREMIUM PROMOTION

SPECIALTY BRANDING

RISMedia News Alerts Logo; banner ad 500 x 100 pixels; square ad 300 x 300 pixels ®

SPECIALTY EDITORIAL & BRANDING

RISMedia's Business Tip Brief, educational business development note that is prominently located in the RISMedia e-News,

of the Day and on all RISMedia.com pages. Specs: brief tip (25 characters) and logo; URL or editorial; square ad o O
300 x 300 pixels

SPECIALTY E-NEWSLETTERS

Team Tuesday The Team Tuesday e-Newsletter, delivered to a network of over 365,000 subscribers, caters to those
involved with or interested in real estate’s largest growing group: teams. Editorial; banner ad 500 x [ )
100 pixels; square ad 300 x 300 pixels

Sunday Showcase RISMedia’s Sunday Showcase e-Newsletter brings valuable information to real estate professionals
at a critical time in the week, when many are working in and on their business. Editorial; banner ad [ )

500 x 100 pixels; square ad 300 x 300 pixels
SPECIALTY PUBLISHING

RISMedia’s Real Estate Four-page article written by the RISMedia editorial staff to also be included in our national print

Magazine Custom Cover distribution and online digital magazine; 1,000 copies of the magazine with your photo on the cover e 0 o
Story for your distribution; digital version of your personal magazine.

RISMedia’s Real Estate Up to eight-page branded supplement poly-bagged with a monthly issue of Real Estate magazine and

Magazine Marketing sent to 42,000 industry practitioners on the 1% of the month. Marketing supplements are controlled

Supplement by the client, and, therefore, may cover any topic of the client’s choosing, such as: in-depth company ® 0 o

profile; company event; profiles of company’s brokers/agents/clients; guide to company’s products
and services; etc. Editorial and design assistance from RISMedia staff may be enlisted as needed.

ANNUAL CAMPAIGN PROMOTIONS

RISMedia’s Newsmakers The RISMedia Real Estate Newsmakers initiative is a year-round, turnkey promotional campaign,

Engagement Campaign inclusive of dedicated editorial, branding and event sponsorship/networking. This integrated marketing
campaign provides for significant messaging, positioning and engagement across all RISMedia print and e o0
online platforms.

RISMedia’s Power Broker The RISMedia Power Broker initiative is a year-round, integrated marketing campaign, inclusive of

Annual Campaign dedicated editorial, branding and event sponsorship/networking. This integrated marketing campaign
provides for significant messaging, positioning and engagement across all RISMedia print and online ® 0 ©
platforms.
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RISMedia 2020 ASSET LIST
e

M = Magazine N = Daily e-Newsletter W = Website

Asset Description M N W
LEAD GENERATION
RISMedia's Reinforce your firm’s commitment to helping brokers and agents succeed by sponsoring RISMedia’s
Webinar Series popular webinars. Sponsor receives promotion through pre- and post-webinar coverage featured on- e 0 0

line (e-News, News Alerts, blog, social media) and in print, along with live participation and branding
during the webinar.

EVENT NETWORKING SOLUTIONS

RISMedia’s Real Estate Taking place each year in May at the prestigious National Press Club in Washington, D.C., RISMedia’s

Newsmakers Reception & Real Estate Newsmakers Reception & Dinner will host more than 100 of the nation’s leading brokers ® 06 °
Dinner and real estate executives to honor the recipients of RISMedia’s Newsmakers Awards.

RISMedia’s Real Estate CEO  Held in September at the prestigious Harvard Club in New York City, this day-and-a-half-long
Exchange educational and networking event gathers a select group of 225 influential and dynamic industry o 0 o
leaders to discuss our future in this new era of real estate.

RISMedia’s Power Broker Held each year at the NAR Annual Conference, this event honors the achievements of those firms who ap-
Reception & Dinner at NAR ~ peared in RISMedia’s annual Power Broker Report. This is the industry’s premiere “who’s who” event. Bro- o0 0
Annual kers in attendance at the reception and dinner represent 20 percent of the annual real estate transactions

in the United States, providing sponsors a rare opportunity to network with the industry’s upper echelon.

LICENSED CONTENT SOLUTIONS

Innovation Center Access to RISMedia’s licensed content for use in partner communications. Content includes industry
- Content Library and consumer news, updated daily with editable articles and weekly videos that can be downloaded
- Media Resource Center for partner engagement through websites, newsletters and other communications, social media, etc.

- Branded e-Newsletters Articles, video content and conversational-marketing drip email campaign can be subsidized by the

- Auto-Drip Email partner on an enterprise level to provide platform access to partner associates, members, representa-

- Custom Reporting System  tives and real estate agents.

CONTENT ENGAGEMENT SOLUTIONS

RISMedia’s ACESocial RISMedia’s ACESocial is information-based marketing at its best - powering your social media sites
(Automated Content with custom-branded, consumer-focused real estate and homeownership content that will engage your
Engagement) prospects. ACESocial is delivered in the form of articles, infographics and videos, all branded to you

and including your contact information, distributed through your social media sites. Content distributed
through ACE will include the agent’s name, headshot, brokerage logo, contact information, website URL,
and more. ACESocial is compatible with Facebook, Twitter and LinkedIn.

Licensed Content Solutions  Access to RISMedia’s Licensed Content for use in partner communications. Content includes industry

- Content Library and consumer news, updated daily with editable articles and weekly videos that can be downloaded
- Media Resource Center for partner engagement through websites, newsletters and other communications, social media, etc.

- Branded e-Newsletters Articles, video content and conversational marketing drip email campaign can be subsidized by the

- Auto-Drip Email partner on an enterprise level to provide platform access to partner associates, members, representa-

- Custom Reporting System tives and real estate agents.



